Established by Late Shri Rasikbhai G. Shah & Managed by Ahmedabad Kelavani Trust

Ahmedabad Arts & Commerce College

(Accredited by NAAC & Affiliated to Gujarat University)
Near Telephone Exchange, Vasna, Ahmedabad - 380 007.

Code No.: 008 Tel No.: 079-26605559
Uni. Code No. 065 E-mail: aacc065@gmail.com
UGC recognized 2(f) & 12(B) Website: www.aacc.edu.in

Date: 03/09/2024

NOTICE REGARDING ASSIGNMENT BCOM SEM-3 &5

BCOM oll (QatefRAN cHid (AW 12 WASANee $RAFALAUR OFFLINE HSHL submit Scllell 3.
BCOM students have to compulsorily submit assignments in OFFLINE mode for all subjects
WAGANo2 A4 AU oll WURAHL Ulcllotl scllBR HIL Aol %A

Assignment should be written in own handwriting on A4 size papers

yauu Uoll ool o{lA WA & Boll [Joz-u1G2 AR SN2l A Slscllall 289,

A sample of the first page is given below, a print-out of which is to be taken and enclosed with the
assignment,

oflost Aoy UR INDEX Bl otifall o{lA WAA & Aol Yloz B2 el scllell 284,
On the second page, printout of the INDEX sample of which is given below has to be attached

Aot Uy UR ARGEe Boll otifoll ollA WAA & Woll Yloz B2 cdtsal Ascllell 224,

On the third page, a printout of the certificate, the specimen of which is given below, has to be
attached.

£2s Uy UR ([QauellRA Wlcllo] olti, Act ololR wal RAUR s2clloll 284
The student has to put his name, roll number and signature on each page
€35 U oflA W% olod U %33 B.

It is necessary to give page number at the bottom of each page.

AT N2 AuHle 59 sAB2AA & Boll ol Al

Assignment submission is mandatory

9. Assignment Collection Dates are as under:
Date Semester Medium Room No. Time
23/09/2024 B.com Sem-5 | English fli (fr‘ &B Second | g 46 am t0 10.00 am
24/09/2024 B.Com Sem-5 | Gujarati fli ?r & B Second | g 49 am t0 10.00 am
25/09/2024 B.Com Sem-3 | English fli ?r &B Second | g 40 am t0 10.00 am
26/09/2024 B.com Sem-3 | Gujarati fli ?r &B Second | g 49 am t0 10.00 am



mailto:aacc065@gmail.com
http://www.aacc.edu.in/

Established by Late Shri Rasikbhai G. Shah & Managed by Ahmedabad Kelavani Trust

Ahmedabad Arts & Commerce College

(Accredited by NAAC & Affiliated to Gujarat University)
Near Telephone Exchange, Vasna, Ahmedabad - 380 007.

Code No.: 008 Tel No.: 079-26605559
Uni. Code No. 065 E-mail: aacc065@gmail.com
UGC recognized 2(f) & 12(B) Website: www.aacc.edu.in

DETAILS OF THE STUDENT FOR ASSIGNMENT SUBMISSION

NAME OF THE STUDENT:

STREAM (BA/BCOM/MA ENGLISH/MA GUJARATI/MCOM):

ROLL NUMBER:

SEMESTER:

SUBJECT:

PAPER NUMBER & NAME:

SIGNATURE OF THE STUDENT:

PAGE-1


mailto:aacc065@gmail.com
http://www.aacc.edu.in/

Established by Late Shri Rasikbhai G. Shah & Managed by Ahmedabad Kelavani Trust

Ahmedabad Arts & Commerce College

(Accredited by NAAC & Affiliated to Gujarat University)
Near Telephone Exchange, Vasna, Ahmedabad - 380 007.

Code No.: 008 Tel No.: 079-26605559
Uni. Code No. 065 E-mail: aacc065@gmail.com
UGC recognized 2(f) & 12(B) Website: www.aacc.edu.in
INDEX
SR. NO. CONTENT PQSE

PAGE-2


mailto:aacc065@gmail.com
http://www.aacc.edu.in/

Established by Late Shri Rasikbhai G. Shah & Managed by Ahmedabad Kelavani Trust

Ahmedabad Arts & Commerce College

(Accredited by NAAC & Affiliated to Gujarat University)
Near Telephone Exchange, Vasna, Ahmedabad - 380 007.

Code No.: 008 Tel No.: 079-26605559
Uni. Code No. 065 E-mail: aacc065@gmail.com
UGC recognized 2(f) & 12(B) Website: www.aacc.edu.in

CERTIFICATE OF ASSIGNMENT SUBMISSION

Mr./Miss

Roll Number has successfully submitted assignment of

Stream & Semester

Subject

Date

Student Sign Faculty Sign

PAGE-3


mailto:aacc065@gmail.com
http://www.aacc.edu.in/

AHMEDABAD ARTS AND COMMERCE
COLLEGE

Assignment
B. Com Semester-5

Sub: Business Laws-1

Q-1 Define contract and explain in detail all the essential elements of valid contract.

Also explain different types of Contracts in detail.

Q-2 Define Consideration and explain legal rules of valid consideration. Explain the

rule “No consideration- No Contract” with its exceptions.

Q-3 Write the following Short Notes
a) Explain the types of customs duties in detail under Custom Act.
b) Definitions under Custom Act.: Goods, Dutiable Goods, Export, Import
c) Explain different types of Excise duty and Bases for charging Excise duty.

d) Definitions under Excise Act.: Factory, Manufacture, Manufacturer
Q-4 Discuss in brief the implied conditions and implied warranties in contract of sale
of goods. Also explain the rule “No seller can give to buyer a better title than what he

himself has.” with its exception.

0-5 Attempt the following Multiple-Choice Questions.

1 All contracts are agreements but all Agreements are not

a) Promise

b) Contracts

c) Offers

d) All of the above.

2. Acceptance of an offer
a) May be conditional
b) Must be conditional

c) May be unconditional
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d) Should be absolute and unconditional

3. An agreement with a minor is
a) Valid
b) \oid ab initio

c) \oidable agreement

d) Unenforceable agreement

4. Moral pressure is involved in the case of

a) Coercion.

b) Undue influence.
c) Misrepresentation.
d) Fraud.

5. Which of the following statement is true?
a) Athreat to commit suicide does not amount to coercion.
b) Undue influence involves use of physical pressure.
c) Ignorance of law is no excuse.

d) Silence always amounts to fraud.

6. An agreement in restraint of marriage, i.e., which prevents a person from
marrying, is
a) valid
b) voidable
c) void

d) contingent

7. A contingent contract dependent on the happening of future uncertain event
can be enforced when the event
a) Happens
b) Becomes impossible
c) Does not happen
d) Either of these
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8. On formation of new contract, (novation) parties get themselves discharged
from old contract.
a) True
b) False
c) Partly True Partly False
d) None of the above.

9. An anticipatory breach does not give any right to claim compensation
a) True
b) False
c) Partly True Partly False
d) None of the above.

10. Which of the following is included in the Quasi Contract?
a) Obligation to pay for non-gratuitous act.
b) Finder of goods
c) Mistake or coercion.
d) All of the above

11. Custom Duty is levied on
a) only exported goods
b) only imported goods
c) only import & exports both
d) On sale of goods within Country.

12. The Excise duty is levied on
a) goods manufactured in India
b) goods sold in India
c) goods sold outside the boundaries of India
d) Onimport & exports of goods
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13. The term “goods” under sale of goods Act, 1930 does not include
a) Goodwill
b) actionable claims
c) stocks and shares

d) harvested crops

14. C.1.F. contract includes

a) Cost, Interest & Freight charges

b) Cost, Insurance & Freight Charges

c) Courier, Interest & Freight charges

d) Clearing, Insurance & Forwarding charges.

15. The unpaid seller has right of stoppage of good in transit only where the buyer
a) become insolvent
b) refuses to pay prices
c) acts fraudulently
d) all of these
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AHMEDABAD ARTS AND COMMERCE
COLLEGE
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AHMEDABAD ARTS AND COMMERCE COLLEGE
S.Y.B.COM. SEM-5
ASSIGNMENT (ENGLISH MEDIUM)
SUB: COST AND FINANCIAL ACCOUNTING

Q-1 The product of x Itd passes through three processes before it is transfer to finished stock. From the
following information prepare all process account and other necessary account. Cost per unit working
is must require for all process:

Particulars Process - 1 Process - 2 Process - 3
1. Unit introduced (At Rs. 25.25 per 20 units) 40000 - -

2. Direct Labour (Per unit Introduced) Rs. 0.75 Rs. 0.65 Rs. 0.50

3. Direct expenses Rs. 7392 Rs. 10416 Rs. 13368
4. Indirect expenses (% on direct labour) 35% 40% 50%

5. Actual output (% on unit introduced) @) 88% Units
31500

6. Normal Wastage (% on unit introduced) 2% 4% (?

7. Selling price of normal wastage (per unit) - Rs. 2.50 Rs. 3

8. By-product (% on unit introduced) 5% - -

9. Selling price of by product At cost plus 10% - -

10. Abnormal gain - - 264 units

Q-2 . A certain product passes through three processes before it is transfer to finished stock. The output
of process A is transferred to process B at a price calculated to give a profit of 25% on the transferred
price and output of process B and C transferred to finish stock at a profit of 20% on the transfer price.

Particulars Process-A Process-B Process— C  Finished stock
Opening Stock 25000 30000 20000 75000
Direct Material 50000 52500 75000 -

Direct Wages 37500 37500 40000 -
Factory Overheads 35000 15000 100000 -
Closing Stock 12500 15000 10000 37500

Inter process profit for opening stock - 5000 5000 27500




Q-4

Stock in process are valued at prime cost from which it is received from Process C during the year.

Sales were Rs. 1000000.

Q-3. The balance sheet of two companies A Ltd. and B Ltd. as on 31-03-2022 are as under.

LIABILITIES A Ltd B Ltd ASSETS A Ltd B Ltd
Equity shares each of 10 1600000 600000 Fixes Assets 2200000 946000
12% p.s.c 10 each - 200000 Stock 500000 194000
Profit & loss ac 112600 71000 Debtors 250000 120000
Inv. Rebate Reserve 78000 25000 Cash and Bank 50000 80000
General Reserve 9220000 196000

12% Debentures - 50000
Creditors 200000 140000

Bills Payable 87400 58000

3000000 1340000 3000000 1340000

A Ltd decided to absorb the business of B Ltd. On 1-4-22 which following condition.
1. The equity shareholder of B Itd will be given fully paid up 70000 equity shares of A Itd of Rs. 10

each.

2. The Preference shareholder of B Itd will be given 12% 2200 preference shares of A Itd.

3. Debenture shareholder of B Itd will be given 15% 2200 New Debenture of A Itd. So that company

can receive the same amount of interest as per last year.

4. Investment Rebate reserve is to be kept for another two years.

Prepare balance sheet after amalgamation.

(&) Amalgamation is in the nature of merger.
(b) Amalgamation is in the nature of purchase.

Give journal entries in the book of the purchaser company on absorption with imaginary figures.

(1) In a process 2000 units were introduced; normal loss is 5% then units of normal loss —

(A) 100 units (B) 250 units (C) 300 units (D) 200 units
(2) Which items is not recorded in Process accounts?
(A) Wages (B) Salary (C) Material (D) Donation

(3) Transfer of production to subsequent process by adding 25% profit on transfer price means —




(A) 20% profit on cost (B) 25% profit on cost (C) 33.33% profit on cost (D) 40% profit on cost

(4) Production cost of first process is Rs. 20000 if profit is added 20% on transfer price what will
be the amount of profit?

(A) Rs. 2000 (B) Rs. 6250 (C) Rs. 5000 (D) Rs. 8000
(5) Net Assets - Capital Reserve=__

(A) Good will (B) Total Asset (C) Purchase consideration (D) None of these
(6) Net Assets + Good will =

(A) Capital Reserve (B) Total Asset (C) Purchase consideration (D) Total Liabilities.
(7) Net Assets /No of equity shares=_

(A) Yield value of share (B) Intrinsic value of share (C) External value of share (D) Face value of
share
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AHMEDABAD ARTS AND COMMERCE COLLEGE
ASSIGNMENT
B. Com. Semester-5
SUB.: Commercial Communication-5

Q-1 (A) Answer the following questions in brief:

(1) What announcement did M. Hamel make in the class?

(2) How had little Franz described M. Hamel's dress on that day?

(3) What, according to Dr. Ambedkar, are the three things we must do to
maintain democracy?

(4) How does Dr. Ambedkar view the principles of liberty, equality and
fraternity?

(5) Describe how the author has portrayed the appearance of the

washwoman?

(6) Why was the washwoman considered a ‘real find' by the narrator's

mother?

(7) Who was Dasa? Why did the family members tell him that they will
dismiss him from the job?

(8) How did Dasa become the hero of the day?

(9) Describe the first experience that Washington had of colour

discrimination.

(10) What feeling did Washington have at first sight of the Hampton

Institute

building?

Q1 (B) Write short notes on the following:

(1) The title of the story The Last Lesson

(2) Dr. Ambedkar’s views on maintaining democracy
(3) The Gentile Washwoman

(4) Dasa

(5) Washington’s struggle for an education

Q-2 Write a press report on any ONE of the following:

(1) A highway accident
(2) A devastating flood
(3) A cyclone



Q-3 Answer the following:

(1) Write a suitable letter to Life Insurance Corporation of India, Paldi
Branch, Ahmedabad, asking for a loan against an existing Life Insurance
Policy.

(2) Write a letter on behalf of a mediclaim policy holder to the Oriental
Insurance Company Limited, Ahmedabad, making a claim for a medical re-

imbursement of the mediclaim policy.

Q-4 (A) Answer the following questions, choosing from the options given:
(1) M. Hamel was going to ask questions on:

(a) pronunciation (b) participles

(c) pronouns (d) none of these
(2) The order had come from Berlin to teach only in the schools of
Alsace and Lorraine:

(@) German (b) English

(c) French (d) Russian
(3) M. Hamel had taught at the school for

(@) 50 years (b) 60 years

(c) 40 years (d) 25 years

(4) Political democracy can be achieved:
(a) by exercising political power  (b) with the help of social democracy
(c) by imposing strict law and order (d) all of the above

(5) To achieve our social and economic objectives:

(a) we must depend on competent rulers
(b) we must hold fast our constitutional methods
(c) we must wait for some revolution to happen
(d) all of these
(6) Equality without liberty:
(@) may kill individual initiative
(b) may bring social justice
(c) may help us to find the best political leader

(d) none of these



(7) The term ‘Gentile’ is used for a person who is a:

(@) non-Christian (b) non-Jewish

(c) non-atheist (d) non-Catholic
(8) The old waswoman had:

(a) three sons (b) two sons

(c) one son (d) one son and one daughter
(9) The ‘mother’ and the ‘washwoman’ used to converse in:

(@) English (b) German

(c) French (d) Polish
(10) According to the college-boy every year people die of snake-bite in
America.

(a) three hundred (b) thirty thousand

(c) fifty thousand (d) three lakhs

(11) Dasa could not keep the compound tidy because:
(@) he had other important things to do
(b) he was afraid of the snake
(c) he was asking for a grass cutter for a month
(d) he was not interested in doing so

(12) Which god’s name did the beggar woman mention?

(a) God Subramanya (b) God Vishnu

(c) God Shiva (d) God Krishna

(13) Where was the school of coloured people situated?
(a) Virginia (b) Boston
(c) Malden (d) Hampton

(14) What was the name of the school?
(a) Hampton National and Agricultural Institute
(b) Hampton Normal and Agricultural Institute
(c) Hampton School and Agricultural Institute

(d) none of these



(15) Why was the author unable to make a favourable impression upon the
teacher?

(@) he was not clean and tidy enough
(b) he was rude to the teacher
(c) he was not sincere enough

(d) he could not speak English well

Q-4 (B) State whether the statements are TRUE or FALSE:

(1) Franz came to school before the school started.

(2) Liberty, equality and fraternity cannot be treated as sepatrate items in
trinity.

(3) The old waswoman was a Jewish lady.

(4) When everybody got the news of the snake, Dasa was working in the
Kitchen.

(5) Apart from Washington’s mother, no one was supportive of his decision
to go to school.

Q-5 (A) Match the following:

A B
Debris Indefinitely
Ex officio Style of working
In camera Situation as it is now
Modus operandi By virtue of office
Proximo Wreckage
Sine die Privately
Status quo Of the last month

(B) Explain the following:

Alibi, Eureka, Front a front, Lacuna, Sub-judice, Senorita

*kkkk



AHMEDABAD ARTS AND COMMERCE COLLEGE

B. COM. SEM -V
MANAGEMENT ACCOUNT
ASSIGNMENT
ENGLISH MEDIUM

Q-1(A)
Q-1(B)

Q-1(C
Q-2(A)
Q-2(B)
Q-2(C)
Q-2(D)
Q-2(E)

What is Management Accounting? Give Scope and Functions of it.
Write difference between

0] Management Accounting and Cost Accounting

(i) Management Accounting and Financial Accounting
Explain characteristics of Financial statement and discuss the limitations.
Write difference between fund flow statement and cash flow statement
What is budgetary control? Explain objectives and limitations
Explain meaning, advantages and limitations of zero base budget.
Explain importance and limitation of ratio analysis
Write short note:

1. Utility of Cash Flow Statement

2. Production Budget

3. Sales Budget

4. Overhead Budget

Q — 3 On the basis of following data of X Ltd prepare common-size percentage table:

2012-13 Rs. \ 2013-14 Rs.
Fixed Assets:
Land & Building 720000 1470000
Furniture 600000 630000
Total Fixed Assets 1320000 | 2100000
Current Assets:
Cash & Bank Balance 240000 150000
Debtors 360000 300000
Stock 480000 450000
Total Current Assets 1080000 900000
Total Assets 2400000 3000000

Liabilities
Equity Share Capital 960000 1500000
Reserve and Surplus:
Profit & General Reserve 600000 600000
Shareholders’ Funds 1560000 | 2100000
Current Liabilities:
Provision for tax 120000 330000
Bills Payable 192000 270000
Creditors 528000 300000
Total Current Liabilities 840000 900000

Total Liabilities 2400000 3000000




Q — 4 From the following information of Bata Co., prepare statements showing Trend
Percentages:
Balance Sheets

Particulars 2012-13 Rs. | 2013-14 Rs. | 2014-15 Rs.
Fixed Assets:
Land & Building 500000 600000 650000
Plant & Building 300000 330000 360000
Plant & Machinery Furniture 200000 200000 260000
Current Assets:
Cash & Bank 80000 48000 112000
Stock 64000 51200 76800
Bills receivable 100000 100000 100000
Debtors 180000 216000 144000
Investments 210000 294000 126000
Prepaid Expenses 10000 16000 8000

1644000 1855200 1836800

Liabilities: share Capital

Equity Share Capital 600000 800000 800000
Pref. Share Capital 300000 300000 360000
Reserves and Surplus:

Profit & Loss Account 100000 90000 80000
Long-term Capital:

Debentures 150000 150000 225000
Current Liabilities:

Creditors 210000 252000 168000
Bills payable 50000 75000 50000
Provision for Tax 150000 79000 61400
Other current debts 84000 109200 92400

1644000 1855200 1836800

Q — 5 The following is the summarized Balance Sheet of Aashik Co. Ltd. As on 31-03-2015:

Liabilities Rs. Assets Rs.

Equity Share Capital 900000 | Fixed Assets 1170000
10% Pref. Share Capital 300000 | Debtors 250000
12% Debentures 100000 | Stock of Raw materials 40000
Retained Earnings 150000 | Stock of finished goods 60000
Creditors 100000 | Bills Receivable 12000
Bills payable 30000 | Advance to Staff 10000
Bank Overdraft 6000 | Cash at Bank 25000
Unpaid Expenses 14000 | Cash on hand 3000
Underwriting Commission 30000

1600000 1600000




Additional Information:

5.

Rate of Gross profit 40%
Net Profit (Before interest and 40% taxes) - Rs. 352000

. Total Credit Sales (80% of the total sales) — Rs. 1440000
4.

Opening Stock (Finished goods and raw materials) — Rs. 380000

Total working days are 360

Calculate the following rations:
Net Profit Ratio

1.

2
3
4.
5
6
7

Liquid Ratio

. Stock Turnover Ratio

Debtors Ratio

. Proprietary Ratio

Rate of Return on Equity Share Capital

Long term Funds and Fixed Assets Ratio

OR

Q -5 (A) Prepare cash budget for April to June 2017
(1) Cash balance on 01-04-2017 — Rs. 10000

)

Month Total Sales Rs. | Purchases Rs. | Wages Rs. | Overheads Rs.
February 100000 50000 20000 20000
March 75000 45000 18000 15000
April 112500 55000 24000 22500
May 150000 80000 25000 25000
June 87500 40000 21000 17500

(3) Assume 20% Cash and 80% Credit sales of total sales.

(4) 50% of credit sales are received in the next month after sales and remaining 50% is

(5) 2% Commission on sales is to be given in the next month after actual sales are made.

received in second month after sales

(6) Lag period is one month for suppliers

(7) Monthly depreciation on fixed assets of Rs. 5000 is included in Overheads.

(8) Lag period for Wages is ¥a month and Overheads %2 month.
(9) Dividend of Rs. 10000 for the year 2016-17 is to be paid in June.




Q - 5 (B) Following are the summarised Balance Sheets of A Co
and 31% March 2012. Prepare Cash Flow Statement.

Balance Sheets

. Ltd as on 31% March 2011

Liabilities 31-03- 31-03- Assets 31-03- 31-03-

2011 Rs. | 2012 Rs. 2011 Rs. | 2012 Rs.

Share Capital 200000 | 250000 | Land & Building 200000 190000
General Reserve 50000 60000 | Machinery 150000 169000
Profit & Loss A/c 30500 30600 | Stock 100000 74000
Bank Loan 70000 - | Debtors 80000 64200
Creditors 150000 | 135200 | Cash 500 600
Provision for 30000 35000 | Bank balance - 8000
Taxation Goodwill - 5000
530500 | 510800 530500 510800

Additional Information:

During the year ended 31 March, 2012:

=

Dividend of Rs. 23000 was paid

2. The following assets of another company were purchased for a consideration of Rs.
50000 paid for in shares.

Stock Rs. 20000; machinery Rs. 25000
3. Machinery was purchased for Rs. 8000

4. Depreciation written off:
Machinery Rs. 12000; land and Building Rs. 10000

5. Provision was made for income-tax Rs. 33000 during the year.

6. The loss on sale of machinery Rs. 200 was transferred to General Reserve.

Q-6 MCQ

1. The objective of Management Accounting is —

(@) Only to assist in preparing financial accounts

(b) Only to assist in the costing functions like cost control, to decide sales price etc.
(c) Toassist in preparing financial reports to present to the shareholders.

(d) To assist the managers by presenting the whole accounting data in suitable form.
Management Accounting —

(a) Depends on Financial Accounting

(b) Depends on Cost Accounting

(c) Depends on both Financial and Cost Accounting

(d) Is altogether different accounting method than financial and cost accounting



3. In Management Accounting, during assets valuation the assets are considered at their

(a) Basic Price

(b) Price After Depreciation

(c) Replacement Value

(d) Policy is not Decided

4. In management accounting internal audit is to be done —

(a) Compulsory once in a year

(b) Compulsory twice in a year

(c) Compulsory by the auditors nominated by government

(d) Voluntary

5. Which of the following reports is to be called Special Report?

(a) Report of daily consumption of raw materials

(b) Report of monthly wages of employees

(c) Report of replacement of machinery

(d) Report of region wise sale

6. Which of the following methods is not a tools and techniques of management
accounting?

(a) Standard Costing

(b) Historical Costing

(c) Unit Costing

(d) Marginal Costing
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Q-2(A)
Q-2(B)
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Q-1(A)
Q-1(B)

Q-2(A)

Q-2(B)
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AHMEDABAD ARTS AND COMMERCE COLLEGE

B. COM. SEM -V
MARKETING MANAGEMENT
ASSIGNMENT
ENGLISH MEDIUM

Q-1(A)

Q-1(B)

Q-2(A)

Q-2(B)

Q-3
Q-3(B)

Q-4(A)

Q-4(B)

Q-4(0)
Q-5

Explain the objectives and Characteristics of customer relationship
management

What is Service Marketing? Explain the type and factors affecting
marketing of service

What is Retailing? Discuss characteristics and mention spread of retail
chain in India

Explain Types of retailing and discuss the factors responsible for the
spread of shopping malls in India.

Explain the meaning and importance of rural marketing

Explain the drivers of rural market and describe the distribution channels
in rural market.

Define the meaning of case study and discuss its characteristics

Explain importance and limitation of case study.

Explain SWOT analysis

MCQ

From which of the following is not included in primary economic activity
(section)?

(a) Animal husbandry (b) Agriculture

(¢) Construction (d) Mining
How many people of the world’s total population (approx.) are connected
with the different types of services?

(a) 82% (b) 73%
(c) 68% (d) 92%
Which is not included in trade and commerce related services?
(a) Banking (b) Insurance
(c) Grocery (d) Transportation
Which is not included in personal professional expert services?
(a) Dry Cleaners (b) Advocate
(c) Medical (d) Tailor
Which of the following is not included in public utility services?
(a) Electricity (b) Communication

(c) Theater (d) Water Supply
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ASSIGNMENT OF STATISTICS
BCOM SEMESTER V

UNITI
1) Define definite Integration and state its properties.

2) The marginal cost function of firm is MC = (2x+1)2. Find the total cost of 100 units if the
cost of producing one unit is Rs.22.
3) Integrate 1/(1+x?) for limit [0,1].
4) Evaluate [(x®+e*+e®) dx
UNIT I
1) What are Discrete Distributions? Explain Poisson and Hypergeometric distribution.
2) A deck of cards contains 20 cards: 6 red cards and 14 black cards. 5 cards are drawn

randomly without replacement. What is the probability that exactly 4 red cards are
drawn?

3) Fit a Poisson distribution to the following data
No of accidents |0 |1 |2 |3 |4
No of days 4525|118 |8 |4

UNIT I
1) Distinguish between Variable Charts and Attribute Charts.

2) Draw variable charts for the following data where each sample consists 4 observations.

Sampleno 12|34 |5 |6 |7 |8 |9
Average 8171910 (13 |14 |18 |20 |17
Range 517|/6|8 |4 |6 |8 |9 |7

3) Draw an appropriate chart for the following data of number of defects in a specific
product.

5,6,7,2,4,3,8,2,7,5,4,6,9,10,4,8,7,6,3,2,5,1,5,8,4
UNIT IV

1) Define Producer’s risk, Consumer’s risk, ASN, AOQ and API.
2) Explain OC curve. State its properties.
3) In alot of 25000 units 1500 are defective. If SSP is (25000,100,4) find AOQ, ATl and ASN.
4) Which of the following plans is better for a consumer?

a. (50,8,0), LTPD is 8%

b. (1000,100,2), LTPD is 4%
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UNIT |
1) ALSSU UsCotofl Uil 5 vial dell Ryl L),
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Y(lesfl 56 (BUd 2Ll
3) [0,1] HI2 1/(1+x%) o ¥sqs1211)

4) [(x°+e*+e°) dx 21\l

UNIT I
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5,6,7,2,4,3,8,2,7,5,4,6,9,10,4,8,7,6,3,2,5,1,5,8,4




UNIT IV

1) Al WL ALESs] SluiH, GAULLS <f 1wH, ASN, AOQ sl API.

2) (5u19818l ds yHd) ¥ deil 4l s Ll
3) 25000 s Hiell 1500 wiHlysd 1A dl As (el Alell (25000,100,4) HI2 AOQ,

ATl ¥{sl ASN 2014,
¥) eilAstiHiell 5¢ Alowell ALSS HIZ dy ALY B?

. (50,8,0), LTPD 8% 9.

. (1000,100,2), LTPD 4% 9.



Ahmedabad Arts and Commerce College
Assignment= 2024-25

B. Com Sem-5

Subject Code -105

Subject Name -Indian Economy-1

Q:1 Explain the meaning of Planning. Discuss the achievements of economics planning in India.
Q:2 Discuss the advantages and disadvantages of Globalisation.
Q:3 Clarify the role of Agriculture sector in India with recent era.

Q:4 Discuss the main Elements of Technological policy of India-2013.
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B.Com Sem-5 Assignment of FC and SS

BCom-5FCE
Give definition of 'disaster’ and state its causes and effects.
Explain the meaning of disaster management and describe its characteristics.
Discuss the elements of disaster management.

Discuss in detail the man-made disasters.
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BCom-5SS E
What is marketing research? Explain the objectives of Marketing research.
Discuss the procedure of Marketing research in detail.
Write a detailed note on the advantages/utilities of Marketing research.

Discuss the limitations/disadvantages of Marketing research.
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286 Disaster Management m

suffer the greatest when disaster hits. More than 95 percent of all deaths
caused by disasters occur in developing countries. Losses due to natural
disasters are 20 times greater in developing countries. The term “disaster
management” encompasses the complete area of disaster related activities.
Traditionally people think of disaster management only in terms of the post-
disaster actions like relief and reconstruction. But disaster management covers
a much broader scope. It draws attention to prevention of disasterous events
and if it is impossible to prevent it'then to minimise its effect and rehabilitate
the victims as soon as possible. Year after year many disasterous events leave
behind countless victims. Disasters like earthquake in Gujarat, Tsunami in
Indian Ocean, a bus accident and land sliding in valley of Himachal Pradesh,
floods and.droughts in many part of the country have killed number of people.
In 2001-2002 30,000 (including Gujarat earthquake) people died and all types
of disasters affected 41.82 million people.

2. | MEANING OF DISASTER :

(1) The World Health Organization (WHO) defines disaster as* “any
occurrence that causes damage, economic distraction, loss of human life and
deterioration of health and health services on a scale sufficient to warrant an
extraordinary response from outside the affected community of area.”

(2) Disaster is defined as “situations resulting from an environmental
phenomenon that produces stress, personal injury, physical damage and
economic disruption of great magnitude™ beyond a community’s capability to
cope.

(3) A disaster is a serious disruption of the functioning of a society,
causing widespread human, material, or environmental losses, which exceed
the ability of the affected society to cope using only its own resources. It
requires help from other countries to help victims to settle in life.

Disaster is a sudden or great unfortunate event that causes death and injury
to number of people and its impacts are so vigorous that it is beyond the
government of the country and the people to cope with it.

Characteristics of Disaster :

From the above explanation of what disaster is, the following features of
disaster can be clearly seen :

(1) It is a natural event or man made event like war.

(2) It has very unpleasant consequences like large scale death and
destruction.

(3) It causes economic disruption of great magnitude.
(4) There is a huge loss of human lives and property.
(5) Countless people become homeless and jobless.
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10 cope up with it and

(6) The state or country where it occurs is unable
requires international help.

(7) Human beings have no control over natural disasters like Tsunami,
Cyclones, earthquakes, floods etc.

Shri Ramana Murthy writes “The word disaster means - great or sudden
misfortune. In the light of these meanings, one concludes that the event which
may be termed as ‘disaster’ should be big in magnitude. Secondly, it comes

without notice in this manner, the massive scale and the suddenness are two
essential ingredients of the destructive happening.*’

3. | MEANING OF DISASTER MANAGEMENT : |\~

(1) “Disaster management” includes the complete range of disaster related
activities. Disaster management is increasingly becoming a global issue.
Modem disaster management is very much an on-going national requirement,
important to government and people. It has special significance today because
of increasing dangers to the national resources and their effect on economic

environment. To be effective, disaster management should be implemented as
a comprehensive and continuous activity.

(2) Disaster management means immediate rescue, relief, rehabilitation
and reconstruction measures because the victims are too shocked to show
patience. Traditionally people tend to think of disaster management only in
terms of the post-disaster actions taken by relief and reconstruction officials.

But disaster management covers a much broader scope of both the pre disaster
and post disaster activitjes.

(3) “Disaster management is a collective term encompassing all aspects
of planning for and responding to disasters, including both pre and post disaster

activities. It may refer to the management of both the risks an consequences
of disaster.”

(4) “Disaster management™ can be defined as the range of activities
designed to maintain control over disaster and emergency situations and to
provide a framework for helping at-risk persons to avoid or recover from the
impact of the disaster.

Disaster mana

gement deals with situations that occur prior to, during and
after the disaster.

(5) Shri P.C.Sinha wntes, “Disaster management is a body of policy and
administrative decisions and operational activities and which pertain to the
various stages of a disaster at al| lavels™,

{ |4.| THE EFFECTS OF DISASTER :| =~

The following are the effects of disaster :

(1) Ttreduces the economic development of the nation which may in turn
result into increase in poverty and unemployment.
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(2) Itcauses death of people as well as damage

(3) Disasters affect the social structure of the society.
(4) Itaffects the routine life o

f people which remains disturbed for a very
long time. :

(5)

(6) It creates political disturbance and even govemments may change.
(7) It reduces the progress of investment sector.

(8) It affects the.living standard of the people.

(9) It affects the agricultural
activities.

It destroys physical fixed and current assets on a large scale.

production as well as manufacturing

(10) Itaffects the public utility services like, teleco

mmunication, electricity,
i

(11) It destroys the mental peace and harmony among the people. The
psychological effects persist for years.

(12) Tt involves the nation into loss
and reconstruction.

(13) Many people lose their relatives and near and dear ones, thus the
whole family life s adversely affected.

(14) It causes loss of cattle
milk products arise.

5.| CAUSES OF DISASTER ;| \

Factors that contribute to the
follows :

of crores of rupees in rehabilitation

population due to which shortage of milk and

natural and man made disasters are as

poor who suffer losses. They suffer because they
live in slum areas, where there is dirt, garbage and unhygenic living conditions.

They have no savings or property to fall back upon during epidemics.

(2) Rapid Urbanisation : The concept of disaster should be broadened
because the industrialisation and urbanisation have their side effects, for
example, factory explosions, fires, mining tragedies and various transport
accidents, shortage of dwelling houses.

(3) Environmental Degradation : The
Into environmental degradation. Environment

damage to environment. I results due to po
cultivation and

landslides. Thes
ecological bala

unplanned development results - 3
al degradation means permanent

or land use, deforestation, over
over-grazing render the land more prone to floods and

¢ also result into pollution of land, sea and air. It affects the

nce in the environment.




- (1) estimating the impact that might occur to the comm

® Disaster Management

6. | ELEMENTS OF DISASTER MANAGEMENT

management and impact reductjon,

(1) Risk Management : Risk management cons;

sts of (i) indentifying
disaster likely to occur (ii) determining their probability of occurrence

unity, (iv) dctcrrnjning
ion to reduce the threat.
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20 Disaster Management.m

(4) Resource Management : For reducing and controlling the impact of

disaster, it is necessary to have adequate resources. Hence, resource management
IS an important element of disaster management.

(5) Impact Reéduction : Disasters can have adverse effects which are far
beyond the immediate human, physical or economic losses. In a very real
sense, disasters represent a loss of opportunity, not only individuals, but also
to entire societies. They can also be a serious setback to the country’s entire
development programme. For a nation struck by a disaster, this means
managing the disaster in such a way that recovery is accomplished quickly

and that the recovery efforts contribute to the overall development needs of
the country and all its citizens.

7. | CHARACTERISTICS OF DISASTER MANAGEMENT :

Following are the main features of disaster management :

1) It is related to the future, as advance planning has to be made for .
meeting disaster that may arise in future.

(2) Human efforts are important in disaster management.

(3) Time is an important element in disaster management. If timely §
decisions are taken, i can reduce the loss to the minimum. In case of disasters
like Tsunami or sudden fire, help has to be sent within hours, even within

minutes of happening the event. Delay would enhance damage to life
and property.

(4) The services to be provided in disaster are of emergency nature.

(5) Planning and policy making are v

ery important elements of disaster
management. '

_(6) It requires skilled and trained personnel to save life and
“(7) The disaster management de
tire and place of disaster etc.

property.
pends upon type of disaster, its Serousness,

(8) It is an expensive, complicated and diffic

ult activity requiring great
patience.

(9) Co-ordination of efforts is the essence of disaster management.

8.

THE OBJECTIVES OF DISASTER MANAGEMENT :

The following are the objectives of disaster management :

® Toreduce and avoid the human, physical and economic losses suffered
by individuals, by the society, and by the country at large.
To reduce personal suffering.
For speedy recovery

To provide protection to victims or
are |ost,

persons whose lives or property

— ©
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& NATURE OF DISASTER MANAGEMENT . | o
The disaster Management activitjes ma ! :

(1) Pre-disaster
estimation of nsk and

Management : Pre-d;
vulncrabihly tod

disaste Mmanagement essentially
8ins with the assessment of impact.
DISASTER MANAGEMENT
J,
Pre-disaster Post-disaster
Management Management
(Resolution)
Risk Identification Rescue
Risk Reduction Relief
Risk Trangfer Rehabilitation
Disaster Management includes the manager;a functions. aims gt
reducing the Joss o '

‘ implementation. Disaster
Management jtse|f js a challenge,

10. CLASSIFICATION OF DISASTER .

Disaster can be classifj

ed into three categories as below :

CLASSIFICATION OF DISASTER

' !
I i 1
r‘\ el [ i
Naturga] Disaster

Man-made disaster Other Disaster
Earthquake Commung] Riots Epidemics
Floods Refugees Industrial
Droughts War Accidents
Cyclone Terrorism Fire
&p failure
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earthquakes and volcanic eruptions. It may even block roads, lines of
communication or waterways and it may reduce the property values and even
lead to destruction of buildings. Sometimes due to avalance the whole village
may be destroyed. Indirect effect may include the loss productivity of

agricultural or forest lands. The following pre and post disaster steps should
be taken.

To know about the past landslides from the records and to identify
the landslide prone areas.

Continuously monitor, warn and evaluate the system.
To transfer the people from high-risk areas.

Develop plans for managing such disaster and form the centre from
where the entire relief work may be controlled.

(B) MAN-MADE DISASTERS :

Man-made disasters occur as a result of deliberate or accidental action by
- @ member of society. There are many types of man-made disasters like

communal riots, war and refugee problem. The detail explanation is given below.
10.6 COMMUNAL RIOTS :

India is a democratic and secular country where people of different
religions live Definitely each religion has its own ideology and this results into
different opinions, which lead to incidents like communal riots. Indian people
have faced many communal riots, before and after independence. During the
demolition of Babri Masjid there were communal riots of many places in India,
wHlen many people lost their lives. In the state of Gujarat there were severe
communal riots during the Godhra accident in the year 2002. The need of the
hour is to eliminate the discrimination of caste and religion and this is possible

by the effort of the human beings. The following steps should be taken during
pre and post phase.

(1) For maintaining peace and harmony in the society it is necessary to

develop respect for other religions. This can be-done b

y religious and
social leaders. '

(2) Programmes should be organised for developing the feeling of
brotherhood and a sense of belonging.

(3)  The authorities should have a check on antisocial elements in order
to see that no riots are motivated. Particularly during religious
processions this should be done.

(4) Arrangement should be made for equipments in order to control the
riots beforehand.

(3)

Spread of rumours should be prevented by strict government action.

€
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(6) The intelligence branch of government should gather information
about any such move and inform police organisations.

(7) Peace committees consisting of religious leaders, senior citizens
having influence over a section of society should be formed.

(8) The injured people should be shifted to hospitals promptly .
(9) To extinguish fire, proper fire fighting arrangements should be made.

(10) To reinforce police force with the help of Central government.
10.7 REFUGEES 3

Refugees means people migrated from other regions of the world in order
to save themselves from threats. Almost each country is accommodating such
refugees. India itself is facing many refugees from the neighbouring countries
like Pakistan, Bangladesh, Sri Lanka and Nepal. In 1947, lacs and lacs of
people had come to India as refugees from Pakistan due to partition.

Refugees entering our country create problems because India is over
populated and as more people migrate to India the problem of poverty,
illiteracy, and scarcity of resources like water, electricity, employment
opportunities, housing facilities, etc. increases. Talking about India, there is
no balanced regional development. In Gujarat many people have shifted from
other states due to high industrialisation in Southern Gujarat. This has given
- mse to many slum areas in Gujarat any calamities affect larger number of
' people. In order to control the refugees from the neighbouring countries
- security should be strong so that no anti social elements can enter the country.
There should be strict checking for the people entering the country officially.
This will help to reduce riots, terrorist’s attacks, etc.

Following steps are necessary to stop foreigners entering India as refugees :

(1) In 1947, India had to accept lacs of refugees who were mostly Hindus

who were driven away from newly formed Islamic Country called
Pakistan.

The government had to arrange for their resettlement at
various places, provide means of livelihood for few months of
settlement and take such other humanitarian steps.

(2) In regular course, identity cards should be issued to residents of
border areas.

(3) Proper checking by BSF should be undertaken and infiltration should
be stopped.

(4) Many refugees like Bangaladeshis in Assam quarrel with local
People and the quarrel may take serious law and order problems.
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unplanned development, improper sanitation facilities, poverty, illiteracy,
Increase in slum areas, etc. Such kind of disaster may affect large number of
people and cause death to many people. Gujarat has experienced many such
disasters because of floods and earthquake. Efforts are made by the government
to inform people about the importance of vaccines and this is done through
advertisement where favourite celebrities are trying to convince the people to
go for vaccination. An example is motivating people through advertisement
in which Mr. Amitabh Bachhan is advising people to get their children blow
5 to get polio vaccine.

The following are the measures, which should be implemented :

(1)

(2)

(3)
(4)

(5)

(6)

(7)

(8)

9)

(10)

To carry on detailed survey on the past events and have a record of
it, which may form the base for planning in future.

People should be educated on the importance of vaccination and
encourage them to use the vaccine.

Doctors should be appointed in epidemic areas in sufficient number.

In case of spread of diseases that needs more facilities, help can be
taken from private hospitals also.

The government should make enough financial provision to meet the -
situation.

Through frequent advertisements in newspapers, radios, televisions,
people should be advised to take certain precautions.

Enough provision should be made for vaccines, medicines,
ambulances, diagnostic instruments etc.

Information centres and control rooms should be created at local and
district levels.

For certain diseases which break down frequently research centres
and fully equipped laboratories should be set up.

Voluntary organisations doing social work should be associated in
this job.

11.| DISASTERS AND ROLE OF UNITED NATIONS :

Some disasters like Tsunami of December 2004 are so destructive and
severe that it is not possible for a single nation to cope up with it with its own
man power, financial capacity etc. Hence, the affected countries like Sri

Lanka, Indonesia etc. require help fr
United Nations does good work in s

om intemational community. Of course,
uch situations, but it must motivate other

nations to contribute their share and help affected countries. UNO has taken

a step in this direction when jt passed Resolution No. 46/182 in December,
1991 in its General Assembly,
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10.

EXERCISE

Give definition of ‘Disaster’. State Its causes and effects.

Explain the meaning of ‘Disaster Management'. Describe its
characteristics.

Prepare a list of natural disasters. What Steps would you take to meet
earthquake disaster and how would you manage it.

Write short notes on -
(1) Fire (2) Industrial Accidents.
(3) Nuclear Disaster (4) Terrorism.

“Natural disasters cannot be eliminated under any circumstances byt
its evil consequences can be minimised ?"* Discyss the statement.

natural disaster.

Describe the three Stages of relief measures to be taken in case of
disasters like flood or earthquake.

Write short notes on :
(1) Steps to be taken after earthquake.

(2) Measures 1o minimise Josses due 1o flood.
(3) Commung) riots.

(4) Role of UNO in disasters

(5) Measures 10 meet the Situation of fjre.
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Marketing Research -

buyers in different market segments, purchasing power of these buyers, the size
of purchases by them etc.

(8) To Dccide the Medium of Advertisement : Advertisement is very
expensive and it has to be decided as to  which medium of advertisement

will give maximum benefit Here marketing rescarch gives useful
information.

(9) To Modcrnise Organisation : In order to umprove and modernise
the organisation structure of enterprise, marketing ‘research provides
suggestions and nccessary data,

(10) To Exchange Exports : Marketing research is also undertaken to
cxplore foreign markets and increase exports.

(11) To have Knowledge about Customers’ Preferences : In order 1o
improve or change the quality, form, size etc. of the product to make it
according 1o the changing tasks of customers and market in general,
marketing research is undertaken.

(12) To Prepare Sales Budget : It is not possible to prepare sales budget
without data provided by marketing research.

| 6. [ SCOPE OF MARKETING RESEARCH : |

Initially, the scope of marketing rescarch was confined to acquainting the
advertisers with the peculiarities of product market. At present ll'u:_ scope of
marketing research has so widened as to encompass the information about
customers, distribution systems, competition, publicity etc. In short, marketing
rescarch at present includes the following activities :

1) Product Rescarch : If a producer has to survive in a competitive
marltc:, he must produce and sell a product which is liked b)lf the buyers, useful
and capable to satisfy their needs effectively. Customcr; preferences, their
likes and dislikes change conunuously and therefore it is c_sscnual to make
corresponding changes in the quality, size, appearance, pf\clung_smd branding
of the product so that it becomes acceptable to the buyers in all circumstances.
In a dynamic situation producers should dc\‘clgp new products for pr:sdpcl:l;vc
buycrs, they should improve the quality of their products; they should develop
ncw uses of the existing products. .

(2) Consumer Research : Customer is at the centre of all bustncs.::;
Thercfore complete data should be collected about customers. This research is
also descnbed as marketing resecarch. The information 1s qollcctcd regarding,
who arc the buyers of a particular product, what is the objective behind their
purchases. what is the magnitude of their purchases, whn_clhcr their demand 1s
scasonal or pcrennial. An attempt is made through marketing rescarch to obtain

e e e e e
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answers to these questions in the context

of buyers' sex, age, economic
status etc.

(3) Sales Research : If the term marketin
it includes research on such matters as sales,
distribution system etc. Information about ¢
canbe very useful in resolving some intricat
of the product. The classification of s ales, w
or regionwise can be of much help for the
research on efTiciency level of the existing
which are necessary in salesmenshiporins
moral restraint on the sales personnel.

Sometimes,
distribution system and to introduce improvement
be considerably reduced if a throu
method of distribution.

(4) Advertising Rescarch : Credit for
goes mainly to the advertisers of the prod
matters as to how should buyers be attra
adopted for it, which market or regio
advertisement ctc.
publicity campaign.

(5) Competition Research @ A stud
1s definitely useful, though it may n
suggests how to cope with the aggres

(6) Research on Pricin
mix. Price plays on important role
can be attained by proper pricing
objectives of pricing, effectiveness
product and pricing policies.
product life cycle and effect
changes ctc

(7) Rescarch on Distribution : In modern ma
an important role in success of product
satisfaction through proper distribution

two things are important i.e. physical distrib
channel. Research on distribution includes ass

decision. Study of direct and indirect distrib
pricing decision, compctitors distribution sys
distribution etc

sinit.

g rescarch is interpreted broadly,
cfliciency level of marketing and
xisting sales as well as past sales
e internal problems related to sales
hether product wise, salesmenwise
purpose of controlling. Sometimes
marketing system indicates changes
ales force ctc. It enables also to exert

rescarch 1s necessitated also 1o Judge the efficiency of

The selling costs can
gh study is conducted to find out the optimum

development of marketing research
ucts. Advertising research includes
cted, what arc the best media to be
n should be accorded prionity for
Advertising rescarch provides valuable information for

y of the sales strategy of the rival firms
ot always be incvitable. This study
sive sales strategy of the competitors.

&€ : Price is an important element of mar

keting

in purchase decision, Marketing goals
policy. Rescarch on pricing includes
of pricing policics and strategies, new
Pricing strategies on various stages of
of discount, allowance and scasonal

rketing distribution plays

Producer can provide consumer
system. In research distribution - -
ution and distribution
essment of distribution

ution, factors affecting
tem, legal problems of
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... ~-(8) Research on Business Environment and Corporate

Responsibility : In solving any marketing problem this area js not
directly concerned. Such research is conducted to collect and analyze data
related to business environment. On the basis of this it becomes easy to
formulate present and future marketing strategies. In the modern dynamic
business environment study of economic, social and cultural is useful. In
this long term and short term business forecasting, technological factors,

legal provisions effect, pollution, social responsibility %re included.

7. | PROCEDURE OF MARKETING RESEARCH :

Marketing research is so delicate, complicated and tough that it can prove
fruitless unless it is carefully planned and efficiently executed. To improve the

efficiency of marketing research, a rational and systematic procedure may be
suggested as follows -

(1) Todef'methcproblcmortodcten‘nineobjectivesofmarketingresearch.
(2) To overview the situation.

(3) To carry on informal investigation

(4) Planning of final Investigation

(5) Collecting necessary data

(6) Tabulating, Analysing and Interpreting the data

(7) Interpreting the conclusions.

(8) Preparing Research Report.

(9) Implementing Recommendations effectively.

Let us describe these steps in detail -

(1) To define the problem or determining the objectives : To conduct
marketing research without any clear objective in mind is as futile as sailing a
ship without any idea of its destination. The nature of research would be easily
determined only when its objectives are clearly defined and known. For this
purpose, the investigators will have to take into account the views and opinions

of other individuals and officers also. They must not rely only on their
personal skill.

Defining problem is essential for two reasons : one, it indicates the limits

of research work and secondly, efforts can be concentrated only to those matters
which are relevant to the objectives.

(2) Analysing the Situation : Before conducting research work, it is
necessary to get familiar with the problems the company is faced with and also
with the situation in which the research work 1s to be done. An analysis of the
situation can help the research officials to determine how much information can

(&)
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be collected and how much of it should really be gathered. If the dccision
regarding the type and extent of information is incorrect, a lot of time and money
will be wasted and yet essential information will be missing.

(3) Informal Investigation : In this stage, the officer in charge of research
work, and his assistants also, make an attempt to get a firm grip over the
problems by visiting the customers, traders and industrialists etc. Thereby they
can decide how and on what basis should research work be carmed further.
Sometimes the officers themselves contact the customers and traders etc. and
sometimes they ask their assistants to contact them. In that case it is necessary
that the assistants are well trained and qualified for the job.

(4) Planning Final Investigation : When the preliminary work has been
done as above, the final investigation can be planned as under :

(i) To Determine the nature and extent of data : For any problem on hand,
a large variety of data may be available and the sources of information may be
large in number. If the research officer is not alert, he may commit the blunder
of collecting the data which, though apparently related to the problem at hand,
may not be useful in its solution. In short a careful study should be undertaken
to decide the nature and extent of data to be collected. There is no hard and fast
rule in this regard, but it may be suggested that the data must not be either too
wide or too narrow, because if it is too wide, it will prove costly in terms of time
and money and if it is too narrow, it will not be helpful in realising the objectives
of research.

(ii) To Prepare forms to collect primary data : Generally questionnaires
are used to collect necessary data. The questionnaires should be prepared very
carefully. The questions should be brief, precise and unambiguous. No one
should get embarassed or hesitate in answering these questions.

(iii) To Decide Samples : In conducting market survey, it is not possible
to cover each and every individual customer. Hence only samples are selected
from customers. For example in case of inquiry through questionnaire, it is
impossible to send questionnaire to millions of individuals. Hence questionnaires
are sent only to some thousands of individuals selected for this purpose.
Generally the statistical method of sampling is used and this method has
actually proved fruitful in most cases.

(5) To Collect Data : Two types of data are used for marketing rescarch :
Primary data and secondary data. The information collected by the research
officer himself is called primary data. but if the data is collected by some
external institutions for their own purpose and it is used by the research officer,

then it is known as secondary data O




o

1

166 Marketing Research ®

The most important step in collecting data is the selection of qualified,
trained, experienced and sincere assistants for this purpose. If the assistants are
polite, influential and energetic, they can provide more authentic data. When
the subjects of the survey are to be contacted in person, assistants must be given
clear instructions and proper training before hand.

(6) Tabulating, Analysing and Interpreting Data : The data should be
properly arranged and analysed so that uscful conclusions may be derived from
it easily. Hence this job must not be entrusted to the assistants only without prior
instructions and expert advice. It should be examined how far samples selected
are appropriate. It should be noted that samples which are appropriate in one
situation may not be so in other situation. The information made available by
the assistants should then be arranged systematically, in the form of tables and
schedules. Generally statistical methods are to be used to derive useful
conclusions from the information arranged in a tabular form. i.¢. regression or
correlation method etc.

(7) Interpreting the Conclusions : The research work does not end with
the derivation of statistical inferences. The marketing research officer should
make recommendations on the basis of data collected and analysed. For
example, if it is found that the sales have declined because of the change n
buyers' preferences, the research officer should suggest ways and means to
increase sales through the change in product design, size or appearance etc. The
suggestions must be practicable and based on the reality of the market and
current conditions of the company.

(8) Preparing Research Report : A complete report consisting of all data
and suggestions must be prepared and presented before the management. When
the report is meant for administrative officers, it is called administrative report.
While preparing administrative report, it must not be forgotten that the
administrators are not accustomed to technical language. Hence simple terms
should be used so far as possible, because only administrators have the powers
to sanction the funds and execute the suggestions. The technical report is fully
cxhaustive as it contains all information alongwith evidences, statistical
methods of calculations, conclusions and inferences, methods and sources of
data etc. On the other hand, information report contains information only: it
does not include suggestions or recommendations. For example, data about the
number of birth and death in a particular region, number of marriages or number
of students enrolled in schools or colleges etc. will be included in the report.
Popular reports give information to the average persons in simple language and

interesting stvle.



® Marketing Research 167

(%) Implementing Recommendations : If the recommendations are not
properly implemented, money and time spent on rescarch work and the report
prepared on the basis of it will be useless. The main weakness of many large
companies is that they are carcless in implementing the recommendations made
on the basis of marketing research. The recommendations should initially be
effected on expenimental basis. If the results are encouraging, it should be
executed in its entirety.

8. | MARKET RESEARCH VS. MARKETING RESEARCH :

Generally common people think that market research and marketing

research are synonyms. They use these two words as interchangeable ones.
But it is not true.

(1) Marketing research is a much wider concept as compared to the
market research.

(2) In market research some of the activitics of marketing research
are included. Market research is only a part of marketing rescarch.

(3) Market research is only concemed with collecting information
regarding market. While marketing research is concerned with the entire
sphere of distribution. Marketing research is the systematic search for an
analysis of facts related to a marketing problem. It is shifting from fact

finding, information gathering activity to a problem solving and action
recommending function.

(4) The market research is accurate for describing research into markets,
their size, geographical distribution, in comes and so forth. However it
does not cover the idea of research into the effects of marketing cfforts
on market for which the term marketing research is more appropriate.
Thus, it becomes clear that marketing research is a fairly broader term and

it 1s concerned with providing sound alternative solutions to all kinds of
marketing problems.

9. | ADVANTAGES-UTILITY OF MARKETING RESEARCH :

Mr. Whité in his book, “Market Research™ mentions the utility of it
as under : ’

(1) Information about market and its potentiality : Market
rescarch provides necessary information regarding the market and its
potentialities. It is useful for finding new markets. It investingates the
markets for new product and potentiality about the new markets. Finding
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~ the market for a new product is a difficult problem. Market research finds

out its solution.

(2) Information regarding customers : Through market research
necessary information about the coutomers can be received, who are the
prospective buyers of the product, where are they, How many are they,
which type of they etc. information is available through it. Information

regarding habits, fashion, objectives, attitudes, liketdislikes etc. regarding
customers can be collected through it.

(3) Information regarding traders : Market research is helpful in
collecting useful information about traders. Through market research
information regarding traders like who are the traders selling goods, what
is the trading policy of current and other traders can be collected. It
becomes helpful is selecting proper trader for the distribution of goods.

(4) Collection of information about goods or services : Market
rescarch collects useful information about goods and services, which
becomes useful for the production of a new product. New product can be
sold in a market or not, its customers can be achieved or not etc.
information can be collected through it. It is useful for making necessary
changes in the size, shape, quality, elements, price etc. It finds out the new
uses of the product.

(5) Helpful in deciding sales policy : It helps in deciding sales policy.
It 1s useful in investigating which type of changes can be made, its
propemess or not etc.

(6) Decides Sales areas : It decides sales areas. In market research
analysis of the company’s product is being made. Sales areas of a product
are decided. Hence boundry of a market can be decided. On the basis of

it for the best distribution of goods and salesmen for the different areas
can be decided.

(7) Helpful in deciding sales-quota : It is helpful in deciding sales-
quotas. Market research provides information necessary about deciding

sales quota for different salesmen in different areas. Sales quota helps in
balancing the demand and supply of goods.

(8) Helpful in deciding pricing policy : It is helpful in deciding
pricing policy. Information provided by market research works as guide-
line for deciding the price of a product. It studies the changes taking place
in a market. This way the study is madc about the effect of changes on

market and price. D
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(9) Decides packing of a product : Market research decides proper
packing for a product. For a product which type of packing is to be adopted
i1s a subject of a research. On the basis of suggestions from customers and
traders regarding packing of a product if necessary changes can be, success
can be received in achieving sales targets.

(10) Helpuful in deciding media of advertising : Market research
i1s useful in deciding the media of advertising for the product. Which media
should be adopted for advertising the product and whether to make the
change in current media of market research is useful in taking such
decisions. With the help of market research necessary changes, can be,
adopted regarding current advertisement, window display etc. By adopting
effective media appeal can be made to the customers.

(11) Plays important part in selecting distribution system : Market
research plays an important part in the selection of distribution system.
It makes possible to select proper distribution system for the product. This
way distribution of the goods at the minimum cost becomes possible. It

is useful in providing goods at remote markets and receiving new markets
and customers.

(12) Provides information to stay against competition : Market
research provides necessary information to stay against competition. Market
research provides information regarding competitor producer, goods of
competitors, their policy, limitations, their favourable points etc. By marking

details study it provides guidance for taking necessary steps for staying
against competion.

10. | LIMITATIONS/DISADVANTAGES OF MARKETING
RESEARCH :

Though the marketing research has been developed speedily and is
beneficial in many respect, it suffers from the following limitations.

(1) Expensive : Trained employees and expert officers are required
to be appointed for marketing research. Large amount of money is to be
spent for it. Hence it is expensive.

(2) Reliable sources of information : For marketing research reliable
sources of information are not applied it is useless. Its results are
misleading. Sometimes it happens that the proper information is there but
Its analysis has been made on wrong basis, then there is a possibility of

taking wrong decisions. @
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(3) Time consuming : Long time period is required from beginning
of the marketing research and the end of its. Thus, it is expensive from
the view point of time. American Management Association has mentioned
that sometimes we have to wait for months or years for getting its results.

If the managers take speedy decisions, marketing research puts into
difficulty then becoming advantagious.

(4) Qualified and Trained Officers : It is clears that the success of
marketing research depends upon the qualified and trained officers. It is
some what difficult to get such type of officers.

(3) Does not provide solution of a problem : Marketing research
provides information regarding product, price, promotion, place,
packaging etc. to take decisions by the administrative officers. Decisions
are to be taken by the officers themselves. It does not provide solution
of a problem but it provides guidance for it.

(6) Assumption regarding consumer behaviour is difficult :
Marketing research is mainly a'study of consumer behaviour. But people
always does not give complete and true information. This way result of
marketing research does not prove hundred percent true.

(7) Effect of External Factors : External and uncontrollable factors
affect marketing results adversely. Hence, it becomes difficult to estimate
net impact of it due to such factors. Marketing research mentions results
of marketing efforts. c.g. information about competitors performance,

information about government policy etc. If any of these factors changes,
result of marketing research does not prove true.

(8) Biased Results : If the marketing researcher has a prejudice about
the problem then its results will be unsatisfactory and misleading. Person’s

attitude, necessitics, prejudice and other social, cultural factors adversely
affect the results of research

(9) Risks of Dccision-making : In every economic decisions there is

a risk and uncertainty. Marketing research cannot remove such risk and
uncertainty. It attempts to minimize the risk.

. Some expericnced persons say that marketing research is not a magic
stick for the solution of marketing problems. But it is a helpful instrument

for taking the markcting decisions. \

— e e ——

— =



—— - ——

® Marketing Research 171

10.
11.
12.
13.

14.

13,

16.
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EXERCISE

What 1s marketing research ? Explain the objectives of marketing
research ? (Oct., '99, 2001, 2002; April, 98, 2000, 2004, 2006)
“Marketing research and advertisement arc the traveller of same
destination, but their travelling directions are opposite.” — Explain
‘‘Marketing research 1s a tool of market expansion.”” — Explain
(Oct., >98, 2000)

Define marketing research ? Describe its importance or advantages.
What is marketing research ? Describe its procedure.
‘Marketing research is a luxury.” Express your opinion for or against this
statement. State the limitations of marketing research.
“Marketing research is not necessary for a business having an
established market.” - Discuss this statement. (Apnl, ’98)
Explain the Process of Marketing research.

(Apnl, 799, 2002, 2003, 2005)
“Marketing research provide visual of internal matter of business to a

businessman, just as X-ray provides internal visual of body to a
doctor.” — Explain the statement. (Oct., 2004)

Explain the advantages of Marketing research (Oct., 2005)
Describe the process of marketing rescarch.

Explain the importance of marketing rescarch. Describe its procedure.
““Marketing Research is a multiple object process.” Explain.

(April, 2007)

Write short note :

(1) Marketing research

(2) Uulity of Marketing research

(3) Objectives of Marketing rescarch (Apnl, 2004)
(4) Scope of Marketing rescarch

(5) Meaning of Marketing rescarch

(6) Impertance of marketing research. (G.U. March '09)
Define marketing Research. Which benefits are received through
marketing research ? (G.U,, Apnril, 2007)
What is market rescarch ? Explain its procedure. (G.U. March’ 10)
“Marketing research” does not mean™ Market rescarch.” Explain this
statement and explain the importance of marketing rescarch.

(G.U. April, 11
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